January 30, 2014
Oriental Land Co., Ltd.

Teleconference Overview of Results
for the Third Quarter of the Fiscal Year Ending March 31, 2014

Questions & Answers

Date: Thursday, January 30, 2014
Presenters: Wataru Takahashi, Officer (Finance/Accounting Department)
Yoichi Zaitsu, IR Group Manager (moderator)

The following outlines the Questions & Answers at the Teleconference Overview of Results.

Q1) Could you tell us what comprises the ¥1.0 hillion in costs postponed from the third quarter?

Al) The ¥1.0 billion mainly comprises marketing expenses, which will be incurred during the
fourth quarter.

Q2) What trends do you see in the regional profile of theme park guests?

A2) The numbers of guests from all regions—the Tokyo metropolitan area, regional areas
requiring overnight stays to visit our theme parks, and overseas—have increased year on year.
The composition ratio of guests by region remains roughly the same as in previous years.

03) Looking at the increase in overseas guests, what trends have you observed in the number of

guests from mainland China?

A3) The recovery in the number of guests from mainland China is slightly slower than for other
overseas regions, but this has a minimal effect on overall theme park attendance.

0Q4) What trends do you see in the number of extended families representing three generations

visiting the theme parks?

A4) Although I cannot give you any specific figures, the number of guests visiting in family
groups composed of three generations has increased from the same period of the previous
fiscal year.

05) How were the net sales and operating income of Brighton Hotels?

Ab5)  For the cumulative third quarter under review, the hotels generated net sales of ¥7.7 billion
and a small amount of operating income, although we cannot disclose the specific figure.
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Q6)

With Brighton Hotels joining the Oriental Land Group, are you planning to introduce features

A6)

Q7)

specific to Disney, such as character-themed rooms?

Urayasu Brighton Hotel is positioned as a Tokyo Disney Resort partner hotel, just as Palm &
Fountain Terrace Hotel is. At present, therefore, we have no plans to introduce the element of
characters at the hotel.

How was theme park attendance in January?

A7)

Q8)

Theme park attendance in January exceeded our forecast, reaching a record high figure.

Are you experiencing a last-minute surge in theme park attendance prior to the scheduled

A8)

Q9)

increase in consumption tax?

We have not seen any conspicuous trend so far. When the consumption tax was raised from
3% to 5% in 1997, no last-minute surge in demand was observed. We believe that guests are
mostly motivated to visit our theme parks based on their contents, including attractions and
special events, as well as the weather. We presume the upcoming consumption tax increase
will have little effect.

You have announced that you will be revising ticket prices in April in response to the increase

A9)

Q10)

in consumption tax. What are your plans on further ticket price revisions after April in relation

to increasing the value of the theme parks?

Subsequent to the last ticket price revision on April 23, 2011, the theme parks have steadily
enhanced their appeal to guests by introducing new products including Toy Story Mania! and
Star Tours. We will make decisions on future ticket price revisions in view of the value of our
theme parks as well as the external environment, among other factors.

What are your projections for theme park attendance and net sales per guest for the fiscal year

A10)

starting in April 2014?

Theme park attendance is expected to decline because the new fiscal year follows on the heels
of the 30th anniversary year, although we are planning to take measures such as introducing
new products. Net sales per guest are also expected to fall mainly driven by decreased
revenues for merchandise and food/beverages owing to the absence of 30th anniversary
related merchandise and food/beverages, which recorded robust performance this fiscal year.



Q11)

What are you considering to incorporate into your next medium-term plan and how is the plan

All)

Q12)

coming along?

The next medium-term plan is positioned as a roadmap for growth for the first three years of
the next decade, at the end of which we hope to become what we are aiming for. Formulation
of the plan has entered the final stage, and we intend to announce the plan when we present
the results for the full fiscal year ending March 2014.

How will you use the newly acquired NK Hall?

A12)

Q13)

We are looking into specific ways of using the hall for the purpose of empowering the Tokyo
Disney Resort, but at this point in time I’m afraid we have nothing specific to disclose with
respect to how we will use the hall or when we will decide on its use.

Are you looking to expand the capacity of the theme parks through investment toward the

A13)

Q14)

Tokyo DisneySea 15th Anniversary?

We will continuously examine how to expand the capacity of our theme parks through
investment from a long-term perspective rather than toward the Tokyo DisneySea 15th
Anniversary.

What effects do you expect the Tokyo Olympics and the legalization of casinos will have?

Al14)

We believe that the Tokyo Olympics will attract an increasing number of visitors from abroad.
We will make sure we capitalize on this opportunity. As for the legalization of casinos, we
refrain from making any specific comments because nothing has been decided so far.
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