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The following outlines the Questions & Answers at the presentation of results.

Q1) How was theme park attendance this July?

Al) Theme park attendance was record high in July too, just as it was in April, May, and June.

0Q2) Is there any possibility of an upward revision to your full-year forecast?

A2) If there are no negative factors such as bad weather during the period when the highest
number of guests can be attracted, we can expect net sales and operating income to exceed our
projected figures. We are, however, taking a conservative outlook at this point in time because
our business is characteristically prone to be affected by external factors such as weather.

0Q3) Please tell us about your outlook on costs in and after the second quarter.

AZ3) If our business performance remains strong, personnel expenses may exceed our projection
made at the beginning of the fiscal year due to higher performance bonus amounts and increased
work hours of part-time employees. Meanwhile, we will continue to be eligible for reduced
fixed assets tax this fiscal year, which will contribute to lowering costs to a level below our
projection made at the beginning of the fiscal year.

Q4) How did the recently acquired Brighton Hotel contribute to your earnings this first quarter?

A4) Brighton Hotel’s net sales reached 2.4 billion yen and its operating income was slightly in
the black.

0Q5) Although theme park attendance remains strong this fiscal year, there are concerns about a

negative bounce next fiscal year. By how much do you expect theme park attendance to

decrease? Will you be taking any measures to counteract the expected decrease?

Ab) In the past, theme park attendance decreased in years that followed anniversary years. We



therefore expect a decline in the next fiscal year. Meanwhile, we are placing emphasis on
boosting theme park attendance over a span of multiple years. We will therefore aim to achieve
growth from a long-term perspective by continuing to enhance the value of our theme parks. Let
me add that, as part of our efforts to counteract the expected fall in theme park attendance, we
will be introducing a new nighttime entertainment, “Once Upon a Time,” which uses projection
mapping, and renewing our Jungle Cruise attraction during the next fiscal year.

Q6) Have you deferred any costs to the second quarter or beyond?

AB6) About 500 million yen in costs including sales promotion costs has been deferred.

Q7) What is your strateqy on ticket prices, including measures to cope with an increase in the

consumption tax rate?

A7) As in the past, we will consider whether to revise our ticket prices in light of economic
conditions, on the presumption that the value of Tokyo Disney Resort has been enhanced. With
regard to how we will cope with an increase in the consumption tax rate, OLC has not decided
on any specific measures because the government has not yet reached a final decision to

increase the tax rate.

08) Please tell us about the results of your ticket sensitivity survey.

A8) We have been able to attract a steady number of guests since we revised our ticket prices in
the fiscal year ended March 2012, and the survey has not produced any notably negative results.

Q9) You mentioned that ticket receipts increased due to a rise in the proportion of adult guests.

Have you observed any changes in your guests’ pattern of visits? If you have, do you think the

trend will continue?

A9) The proportion of guests in their 40s and above has been increasing. More adult-only
groups and families, including extended families representing three generations, have been
visiting our theme parks, some prompted by Tokyo Disney Resort 30th Anniversary. We
consider that these guests in their 40s and above will serve as a valuable springboard for
attracting even more three-generation family groups in the future. We intend to continue to
execute initiatives targeting adult guests.

Q10) How were your guests’ geographical attributes in the first quarter?

A10) Generally speaking, the number of guests staying overnight tends to increase during
anniversary events. This fiscal year, however, the number of guests visiting from the Tokyo
metropolitan area is growing at around the same pace as guests visiting from other regions. The



number of overseas guests is also on the rise, recovering back to the normal level, although its
effect on the total number of guests is minimal. The increase is partly due to a growth in the
number of foreigners visiting Japan encouraged by the weaker yen, among other factors.

Q11) With respect to the monorail business, you are projecting a decrease in net sales for the

full fiscal year. How do you assess the increase in net sales and earnings in the first quarter?

All) We consider the increase to be attributable to the strong theme park attendance of Tokyo
DisneySea, which was driven by the continued popularity of “Toy Story Manial,” which opened
last fiscal year, in addition to the positive effect of the Tokyo Disney Resort 30th Anniversary.
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